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Introduction
The New Zealand Herald 2008 Sponsorship Awards recognises and acknowledges New Zealand’s most outstanding sponsorship campaigns.
If you’ve been active locally, nationally, or internationally in sponsoring Sport, Art, Cause, Media or Special Projects over the past 12 months, this is your chance to get the acknowledgement you deserve.  The 2008 Awards are for sponsorship performance from 1 September 2007 up to 31 August 2008.  Where sponsorship campaigns have been established before 1st of September 2007, judging will be based on the 2007/2008 activities and results.
Companies can enter more than one sponsorship property.  Entries will be judged on the success of each sponsorship campaign, measured directly against each company’s individual sponsorship objectives.  The New Zealand Herald 2008 Sponsorship Awards will recognise excellence in sponsorship campaigns at all levels; this is reflected in the variety of award categories.
We invite you to maximise the value of your sponsorship programme by entering into The New Zealand Herald 2008 Sponsorship Awards.
History
The NZ Sponsorship Awards have been running since 1999 and have had hundreds of sponsorship campaigns entered annually from within New Zealand’s Sponsorship industry.  Initially, the Sport Sponsorship Awards, in 2005, the Awards expanded to include art and cause related sponsorships.  This inclusion has been a great success and has formed the only true New Zealand Sponsorship Awards.
Now in its tenth year the NZ Sponsorship Awards has cemented its place on the annual event calendar as a prestigious marketing awards for companies and the organisations they sponsor.
This year’s Awards dinner will have a real focus on recognising the vision of sponsors within New Zealand’s Sponsorship Industry.  Sponsorship is the backbone of sport, art and cause organisations. It is the vision of sponsors who create significant results for the properties and their company brand; this is something that we as New Zealanders should celebrate.  We encourage companies who are involved in the sponsorship industry to attend this dinner, even if they are not entering into the Awards.
Awards Evening
The New Zealand Herald 2008 Sponsorship Award winners will be announced on Wednesday 19th November at a black tie dinner at The Auckland Museum Event Centre.  The evening has a fantastic reputation for being a great night out and offers something a little different from the traditional black tie dinner.  This year’s dinner will be no exception.  All winners will receive their awards on the night so we encourage all entrants and finalists to attend this evening of entertainment.
It is also a great opportunity to network with people in the sponsorship industry and enjoy a night out with clients. Get in quick to book your table for a fun evening with your work colleagues and clients.

As places are limited to 30 tables, we are now taking bookings for tables (10 seats) or individual tickets at the Awards evening.  If you wish to attend please complete the registration form on page 15 of this document.

For further information on acquiring tables or tickets to the Awards evening, please contact Hannah Burns, Awards Manager, Experiential Agency, Phone:  (09) 426 8469, Mobile:  027 424 5415, or Email:  hannah@experiential.co.nz.
2008 Key Dates

Entries Open
Friday1st August 2008
Table/Ticket Sales Open
Friday 1st August 2008
Entries Close
Friday 26th September 2008
Finalists Announced
Friday 17th October 2008
Table/Ticket Sales Close
Friday 7th November 2008
Awards Evening
Wednesday 19th November 2008
How to Enter

To register your entry for The New Zealand Herald 2008 Sponsorship Awards, follow the instructions and format included in this entry form then complete a checklist of requirements is included at the bottom of page 14 of this document.
Length
Please ensure that the written content of your entry is no more than the space allocated within these pages (excluding supporting material which is to be supplied on CD).

Visuals & Support Material
You must include relevant imagery in either, VHS and/or Beta SP and/or Digi-Beta Video and/or picture/photograph form. These visuals will ensure best presentation at the Awards evening should you be a successful finalist and may be used for media stories and case studies.

Any support material such as photographs, radio scripts and scanned media clippings etc need to be supplied on a CD.

Conditions of Entry

1.
All entries must be received by no later than 5:00pm on Friday the 26th of September 2008.
Address entries to:


Email:
hannah@experiential.co.nz


Post: 
New Zealand Sponsorship Awards
PO Box 334, Silverdale
Auckland 0944


Courier:
New Zealand Sponsorship Awards
1487 State Highway 17
Dairy Flat
Auckland 1311 (Please allow 2 working days delivery)
2. Companies may submit more than one sponsorship campaign into any or all of the Award categories.
3. The judges reserve the right not to select category finalists where entries are deemed to be below the required standard.
4. All entries will become the property of the New Zealand Sponsorship Awards and may be reproduced for the purposes of case study analysis or promotion, exclusive of highly confidential information.
5. Each entry must include an entry fee of $300 plus GST (see page 15).
6. Entries will not be accepted if all required information has not reached New Zealand Sponsorship Awards by closing date.
All entries must include: 

· A PDF format only of the entry form - A hard copy of the entry form is not required

· A JPEG and EPS file of your company logo and that of the sponsored property
· Relevant Imagery in either VHS and/or Beta SP and/or Digi-Beta Video and/or picture/photograph form
· Optional is a CD of relevant support material
· Complete payment form (see page 15) and entry fee.

For additional entry forms please go to www.sponsorshipawards.co.nz 
For further information or questions regarding your entry submissions, please contact Hannah Burns, Awards Manager, Experiential Agency, Phone:  (09) 426 8469, Mobile:  027 424 5415, or Email:  hannah@experiential.co.nz.
Confidentiality
As the Awards wish to give substantial national recognition to successful companies, entrants must be prepared to have case studies of their entries publicised (excluding any confidential information). 

Please clearly indicate any confidential information within your submission that you do not want published. 

Judges employed by or otherwise associated with companies, or who have a competitive relationship with entrants, abstain from judging those entries and have no access to confidential information associated with that entry.
Entry Form

Please complete the following details for the sponsorship entered
(Note: This should be the correct information for use in/on awards materials to accurately identify the sponsorship property)

	Sponsorship Name:
	

	

	Sponsor Company Information

	Company Name:
	

	Physical Address: 
	

	Postal Address: 
	

	Company Contact:
	
	Position/Title
	

	Telephone:
	
	Mobile:
	

	Fax:
	
	Email:
	

	
	

	Sponsored Organisation Information (Sports, Arts, Cause, Media or Other)

	Organisation Name:
	

	Physical Address: 
	

	Postal Address: 
	

	Company Contact:
	
	Position/Title
	

	Telephone:
	
	Mobile:
	

	Fax:
	
	Email:
	

	

	If applicable, include agency information below
(Advertising Agency, PR Company, Market Research Company or any other organisation critical to the development of the sponsorship campaign.)

	

	Agency Information (One)

	Agency Type:
	

	Company Name:
	

	Physical Address: 
	

	Postal Address: 
	

	Company Contact:
	
	Position/Title
	

	Telephone:
	
	Mobile:
	

	Fax:
	
	Email:
	

	
	

	Agency Information (Two)

	Agency Type:
	

	Company Name:
	

	Physical Address: 
	

	Postal Address: 
	

	Company Contact:
	
	Position/Title
	

	Telephone:
	
	Mobile:
	

	Fax:
	
	Email:
	


Awards Categories
	Entry Category Awards
Please tick the box which most appropriately represents your sponsorship entry

(Note: Tick only ONE box from the either the Sport, Art, Cause and Other Sponsorship Categories)


	Sport Sponsorship Categories
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	Kia Motors Best International Sports Sponsorship
Sports sponsorship campaigns involving an international sports competitions, organisations, teams or events.
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	Radio Sport National or Provincial Sports Sponsorship
Sports sponsorship campaigns involving national or regional sports competitions, organisations, teams or events.

	

	Art Sponsorship Categories

	 SHAPE  \* MERGEFORMAT 



	Creative New Zealand Best International or National Arts Sponsorship
Sponsorship of an international or national arts activity by an arts organisation. This does not include graphic design, advertising or fashion.

	 SHAPE  \* MERGEFORMAT 



	Creative New Zealand Best Provincial Arts Sponsorship
Sponsorship of a provincial arts activity by an arts organisation. This does not include graphic design, advertising or fashion.

	

	Cause Sponsorship Categories

	 SHAPE  \* MERGEFORMAT 



	Radio Network Best International or National Cause Sponsorship
Sponsorship campaigns involving international or national cause organisations.

	 SHAPE  \* MERGEFORMAT 



	Millennium Hotels & Resorts Best Provincial Cause Sponsorship
Sponsorship campaigns involving provincial cause organisations.

	

	Other Sponsorship Categories

	 SHAPE  \* MERGEFORMAT 



	Experiential Agency Best Special Projects Sponsorship
An international, national or provincial sponsorship campaign that does not fit within the above sport, art or cause related categories, i.e. an education, entertainment, science, or research based programme.

	 SHAPE  \* MERGEFORMAT 



	Best Media Programme Partnership
A sponsorship campaign of a media programme involving sports, arts, cause or special project.  This category will require a joint entry between the media partner and sponsor.

	

	Judges Special Awards 

These are the awards that the judges will consider from all eligible entries


	SPARC Best Sports Partnership
Recognising an outstanding partnership between a sponsor and sports organisation.

	Best First Year Sponsorship
A sports, arts or cause related sponsorship campaign that is in its first year.

	PRINZ Best Under $50,000 Sponsorship
A national or regional sports, arts or cause related sponsorship campaign which involves a sponsorship fee less than $50,000.

	Harvey Cameron Best Long Term Sponsorship
A sports, arts or cause related or sponsorship campaign that has been running for over ten years.

	The New Zealand Herald Supreme Sponsorship Award
Selected by Judges from all category winners.

	

	Individual Award


	Massey University Services to Sponsorship Award

Recognising an individual’s outstanding work and achievement in New Zealand’s sponsorship industry.
If you would like to nominate an individual for this award, please provide their details below and attach any supporting material to your entry.





Company Background
Briefly describe an analysis of your company and the product and services included in your entry (limit to 50 words)

List the general marketing aims and objectives of your company/brand

List the marketing objectives of your sponsorship

Sponsorship Property Information (Limit to one page)
Please give specific details of the sponsorship elements provided by your sponsorship property (include benefits, rights, features)

Benefits:

Rights:

Length of Sponsorship To Date:  (in years)

Sponsorship Fee:  (approximate)

Leverage Spend:  (approximate)

Features of the sponsorship (Limit to one page)
Strengths and Opportunities
Integration/Leverage (Limit to two pages)
Describe any additional marketing and leverage strategies that you used with the sponsorship to ensure you maximised value and achieved your objectives 

If applicable, please supply supporting material.

Integration/Leverage continued…
Partnership with the organisation (Limit to one page)
How proactive was the communication and partnership with the sponsored organisation?

Results (Limit to two pages)
Indicate any company/organisation/sponsorship results achievements directly relating to your sponsorship campaign, against initial sponsorship/marketing objectives.
e.g.
Actions and opinions of your target audience

Identify actual Sales due to sponsorship

Any increases in brand, company or product awareness with target audiences

Identify relationships resulting from the property and their benefits to the sponsor

Staff, clients, spectator’s attitudes

Employee benefits received

Objectives achieved by sponsored organisation

If applicable, please supply supporting material.

Results continued…
Summary (Limit to 60 words)
Describe, in your opinion, what made your sponsorship programme successful 
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Entry Information Checklist
To complete the entry process, please check you have provided the following by 5:00pm on Friday 26th of September 2008.
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	A PDF format only of the entry form - A hard copy of the entry form is not required
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	A JPEG and EPS file of your company logo and that of the sponsored property
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	Relevant Imagery in either VHS and/or Beta SP and/or Digi-Beta Video and/or picture/photograph form
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	Optional is a CD of relevant support material
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	Complete payment form (see page 15) and entry fee.


Entries can be sent to:
Email:
hannah@experiential.co.nz
Post: 
New Zealand Sponsorship Awards
PO Box 334, Silverdale
Auckland 0944


Courier:
New Zealand Sponsorship Awards
1487 State Highway 17
Dairy Flat
Auckland 1311 (Please allow 2 working days delivery)

Payment Form
ENTRIES AND BOOKINGS WILL ONLY BE COMPLETED ONCE PAYMENT HAS BEEN RECEIVED

COMPANY CONTACT INFORMATION
	Company Contact:
	
	Position/Title
	

	Company Name:
	

	Physical Address: 
	

	Postal Address: 
	

	Telephone:
	
	Mobile:
	

	Fax:
	
	Email:
	

	
	

	Dietary Requirements:
	

	


PRICING STRUCTURE
	ITEM
	DETAILS
	NUMBER
	AMOUNT

	

	New Zealand Sponsorship Awards Entries

	ENTRY FEE
	$300 + GST ($337.50)
	
	

	

	New Zealand Sponsorship Awards Dinner Bookings

	AWARDS One Table
	$2400 + GST ($2700)
	
	

	AWARDS One Table with early bird saving (Before 24 October)
	$2160 + GST ($2430)
	
	

	AWARDS One Ticket
	$250 + GST ($281)
	
	

	AWARDS One Ticket with early bird saving (Before 24 October)
	$225 + GST ($253)
	
	

	Note: One Table has 10 Seats
	
	TOTAL:
	


PAYMENT DETAILS
THIS REGISTRATION FORM DOUBLES AS A TAX INVOICE & RECEIPT. GST NUMBER 70-743-922
PAYMENT BY:
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	DIRECT CREDIT
Bank: Westpac, Account Name: Experiential Agency, Account Number: 030539-0206221-00
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	CHEQUE
Payable to Experiential Agency
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	[image: image19.emf]CREDIT CARD
To make a credit card payment go to www.sponsorshipawards.co.nz and click on 


All entries must be received by Friday 26 September 2008
Early bird saving applies to table/ticket bookings received before Friday 24 October 2008

All table/ticket bookings must be received by Friday 7 November 2008
REFUND POLICY:

All booking cancellations made before Friday 24 October 2008 will incur a 30% charge.

All booking cancellations made after Friday 24 October 2008 will incur a 50% charge.
No refunds will be given after Friday 7 November 2008.
PLEASE COMPLETE AND RETURN TO:

POST: New Zealand Sponsorship Awards, PO Box 334, Silverdale, Auckland 1311
FACSIMILE: (09) 426 8467   EMAIL: hannah@experiential.co.nz
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